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TARGET GROUP
new citizens & long-term unemployed
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The shortage of skilled workers (8 %) cannot be overcome only by activating already skilled workers. Therefore, the Stuttgart Region is
dependent on new citizens and the qualification of long-term unemployed.

Companies and job seekers need advice on qualifications and integration. What is particularly important is regaining self-esteem and a
fast-track to [abour market. A new support scheme will be focused on promoting integration into the labour market through creativity and social
Innovation.
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