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O1. Data ofthe chosen regonaltarget group

TARGET GROUP

long-term unemployed (age-group) - 29 / 50 -
Regional average of Regional average of 50+ people
young unemployed people in relation in relation to all unemployed persons

to all unemployed persons

27.5m 36.3 %

Croatian Employment Service, July 2019

Ever since Croatia became a member of the EU in 2013, youth unemployment has decreased by more than half, but young and older people are
still the two groups most affected by unemployment.

Young people miss skills needed by the labour market and thus struggle finding their first job, while on the other hand older workers” have
difficulties finding a new job after being unemployed, due to the low request on the labour market for older employees.

03 Number of main key players in the regional triangle
relevant for the chosen regional target group
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Key players in expert support,
care and third sector



